The Wellness

A CALM, CLEAR FOUNDATION FOR A BRAND THAT ATTRACTS ALIGNED CLIENT

Brandce



If your wellness brand feels inconsistent, confusing, or hard to show up
with, you're not doing anything wrong.
Most wellness business owners were never taught how branding
actually works.

So they guess. They tweak. They second-guess. And they end up stuck
in Canva at 9pm wondering why their brand still doesn’t feel right.
This guide is here to change that.

Not with trends.

Not with more rules.

But with clarity.

This is your calm, grounded starting point for a brand that feels
intentional, professional, and aligned with the work you do.

How to Use This Guide
You don't need to do everything at once.
Read it slowly.
Save it.
Come back to it when you're creating content, updating your website,

or questioning your brand.
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Clarity compounds.
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1. How to Use Your
Logo Properly

Your logo is not your brand.
But how you use it does affect trust.
A common mistake in wellness branding is overusing the

logo or placing it everywhere "just in case.” This often makes
a brand feel cluttered or DIY.

In a strong wellness brand:
« Your primary logo is used for key touchpoints like your
website, signage, and official documents
« Secondary logos or icons are used for social media,
profiles, and smaller spaces
« Your logo always has space around it so it can breathe
« It sits on backgrounds that are calm and easy to read
Avoid:
« Stretching or squeezing your logo
« Placing it on busy photos
« Changing colours to "make it fit"
When your logo is used consistently, your brand instantly
feels more professional and trustworthy.
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2. Creating Visual
Consistency

If your visuals change every week, your audience has to
relearn who you are every time they see you.
Visual consistency means:
« Using the same colours across posts, stories, and your
website
« Repeating the same fonts and layout styles
« Creating familiar patterns your audience recognises

This does not mean boring.

It means safe, reliable, and credible.

When your brand looks consistent, people feel calmer
choosing you.

02/05



JUSBRANDCO

( WELLNESS BRAND GUIDE j

3. Choosing Colours
With Intention

Colour is emotional before it is aesthetic.
In wellness branding, colour should:

« Support calm and regulation

+ Feel grounded and safe

« Reflect the energy of your modality

Strong colour palettes:
« Include a primary colour that anchors your brand
« Asecondary colour that supports it
« One accent colour for highlights

Common mistakes:

« Using too many soft tones with no contrast

« Choosing colours based only on trends

« Making everything beige so nothing stands out
Your colours should guide the eye and create clarity, not
disappear.

03/05



JUSBRANDCO

( WELLNESS BRAND GUIDE j

4. Fonts That Feel
Calm, Not Chaotic

Fonts communicate personality quietly.
Too many fonts create visual noise.
The wrong font can make a brand feel untrustworthy or

confusing.

A strong wellness brand:
« Uses1-2 fonts consistently
« Prioritises readability
« Matches font personality with brand energy

Your fonts should feel supportive, clear, and easy to read.

If your audience has to work to read your content, they
won't stay.
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H. Stop Seconad-
(Guessing Every Post

If posting feels exhausting, it's usually a branding issue, not a
content issue.
When your brand is clear:

« You know which colours to use

« You know which fonts to use

« You stop redesigning every post from scratch

Brand clarity gives you:
« Faster content creation
« Less decision fatigue
« More confidence showing up consistently

Your brand should make content easier, not harder.
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6. Defining Your
Brand Personality

This is where most wellness brands fall apart.
A brand can look “pretty” and still not connect.

Your brand personality answers:
« How should someone feel when they land on your page?
« Calm? Supported? Empowered? Reassured?
« Are you soft and nurturing, or grounded and direct?

When visuals and personality align, your brand feels human.
That's what builds connection and trust.
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/. Wellness Branding
Do's and Don'ts

Do:
« Use contrast so your content is easy to read
« Choose calm colours with purpose
« Repeat visual elements consistently

Don't:
 Follow every design trend
« Rely on beige alone

- Treatyour logo as the entire brand

A strong wellness brand feels steady, not chaotic.
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8. How Branding Helps
You Book More Clients

People don't book the best practitioner.
They book the one they trust.

Clear branding:
« Reduces hesitation
« Builds confidence before the consult
« Makes your services feel established and professional

Your brand should do the explaining before you ever speak.

You don't need a louder brand.
You need a clearer one.

This guide is the foundation.
Everything else builds from here.
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